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MN5002 – Contemporary Conceptual Issues in Management 

MODULE TYPE/SEMESTER:  Core (20 credits), Semester 2 
 
MODULE CO-ORDINATOR: Dr Mahmoud Khalik 
 
MODULE LECTURER(S):  Dr Mahmoud Khalik: mafak@st-andrews.ac.uk   

    Dr Ralitza Nikolaeva: rn52@st-andrews.ac.uk  

AIM:  
This module develops students' prior understanding of management and develops a deep 
understanding of core conceptual challenges in organisations. The module delves into key 
topics that organisations confront in our rapidly changing environment. The first half of the 
module explores family firms and Innovation, internationalisation of organisations from 
both: developed countries and emerging markets, the role of National Innovation Systems, 
and the issue of poverty from the ‘Base of the Pyramid’ perspective. The second half of the 
module addresses sustainable enterprises from a macro-marketing approach. Themes such 
as marketing in our current society, stakeholder mindset and contemporary consumers are 
explored. Finally, market-based solutions that are sustainable for organisations when 
venturing into the future are addressed. The module propels students to reflect, analyse, 
challenge, research, evaluate and assess a range of contemporary topics that organisations 
confront in our society.  
 
METHOD OF TEACHING & LEARNING:  
 
Dr Khalik’s section on IB (week 1 to week 5) will involve 4 lectures on IB topics, and there will 
be an online IB Quiz in week 5 (and a lecture regarding the presentations) 
 
Dr Nikolaeva’s section on Marketing (week 6 to week 9) will involve 4 lectures on Marketing 
topics, and there will be an online Marketing Quiz in week 10.   
 

LEARNING OUTCOMES:  By the end of the module, students should be able to: 

• Critically evaluate a range of contemporary conceptual issues confronting 
management and how they impact organisations from an IB and Marketing 
perspective; 

• Compare, contrast and evaluate differing theoretical, practical and ethical positions 
in relation to issues covered in the curriculum;  

• Understand how a range of critical issues in IB and Marketing have an impact on a 
range of enterprises;  

• Critically evaluate how issues covered in the curriculum manifest themselves in their 
chosen area of study; 
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• Critically evaluate their own position with respect to the issues covered in the 
curriculum.  

INDICATIVE TOPIC OUTLINE:   

The module will cover a variety of critical issues that will encourage students to analyse, 

challenge, evaluate and research Key IB and Marketing Topics. Indicative topics comprise of:  

• Complexity and problem solving. 

• Understanding how enterprises operate in the global economy. 

• Theoretical issues in IB and Marketing. 

• Understanding How and why organisations behave the way they do. 

• Complexity and problem solving. 

TEACHING STRUCTURE: 

Dr Mahmoud Khalik (International Business) weeks 1-5 

Lecture 1: Introduction and National Innovation Systems (NIS) and Emerging Markets 
Lecture 2: Firm Internationalisation: Developed Countries and Emerging Markets  
Lecture 3: Innovation in Family Business From Emerging Markets  
Lecture 4: The Base of the Pyramid: Alleviating poverty through profits 
Lecture 5: No Lecture (IB Quiz at 2pm to 2:40pm) & Lecture 4pm (re: presentations)  

Dr Ralitza Nikolaeva (Marketing) weeks 6-10 

Lecture 6: Marketing and Society  
Lecture 7: Stakeholders in Marketing  
Lecture 8: Contemporary Consumers  
Lecture 9: Venturing Into the Future of Market-Based Sustainability  
Lecture 10: No Lecture (Marketing Quiz at 2pm to 2:40pm). 

Presentations and Q and A session week 11 

Lecture 11: Presentations (Q and A session).  More information will be provided 
during the module. 

ASSESSMENT: 
There are three assessed elements: (40%) of the assessment for this module rests on 
answering one critical essay question at the end of the semester. The remaining is split 
between: 

(1) 2 Quizzes, each worth (15%). 
(2) A 15 minute group presentation in week 11 (30%) 
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Each of these elements is described in more detail below: 

 

• Quizzes: there will be one IB Quiz in week 5, and one Marketing Quiz in week 10. 

• Group Presentations: In groups (4 to 5 students per group), students must choose a 
British product or service sold in the U.K for under £10. Students will launch the 
product/service in one of 5 Emerging Markets provided. Each group must undertake 
a country risk assessment of the emerging market chosen. Students must then choose 
and justify an entry mode choice, and provide a 5 year marketing strategy in the 
chosen emerging market.  

•  Each group must present in exactly 15 minutes. Each presentation will have a 5 
minute Q and A. 

• Critical essays: At the end of the semester, students will be presented with 2 
International Business Questions and 2 Marketing Questions. Students must answer 1 
question. The essay is 2,000 words.  

 
GENERAL READING LIST:   
As an ongoing task you should read reliable sources like the Economist, the Guardian, and 
the Financial Times regularly, as well as books to aid your understanding of how the world 
comes to be the way it is and how you might respond to that world. For weeks 6-9, the basic 
reading will be: Peterson, M. (2012). Sustainable enterprise: A macromarketing approach. 
Sage Publications. Each lecture topic in the module will be uploaded on Moodle: 
presentation slides, reading lists, and tutorial material. 
 
 
Organisation of courses may be subject to change without notice. 


