Track I:

strategic Image management: Brands, Companies, and consumers 

Track Chairs: Jonathan Schroeder, Miriam Salzer-Mörling and 

Majken Schultz
This track will be held in Delux Suite 422.  It commences in the fourth session of the conference.

7th of May
Conference Session 4: Strategic Image Management: Brands, Companies and Consumers

8.30-10.00
Jonathan Schroeder
· Anders Bengtsson: Married Brands: Co-branding and the Management of Symbolic Meanings

· Klaus Jennewein, Alexander Gerybadze and Thomas Durand: The Role of Brand Equity in the Appropriation of the Returns of Technological Innovation: The Case of Bayer Aspirin

· Maria Backman: Exploring Experimentation: Concept Car Development    

7th of May
Conference Session 5: Strategic Image Management: Brands, Companies and Consumers

10.30-12.00
Henrik Uggla
· Ralf Reichwald, Kathrin Moeslein and Christoph Ihl: Mass Customization Shoppers Between Utilitarian and Hedonic Shopping Values      

· Rosario Vázquez, Juan C. Real and Manuel Ortigueira: Consumer Relationship Proneness: Antecedents

· Veronika Tarnovskaya and Ulf Elg: The Dynamics of Market-Driving in a Globally Branded Retail Company

· Antonio Carmona-Lavado: The Antecedents of Customer Delight: An Empirical Study      

7th of May
Conference Session 6: Strategic Image Management: Brands, Companies and Consumers

13.00-14.30
Anders Bentsson
· Nopporn Srivoravilai and TC Melewar: Corporate Reputation and Resource Support

· Ulf Johansson and Sofia Ulver: Transferring International Retail Image 
· Chen-I Huang: The Impact of the Franchise Relationship to the Organisational Development

· Henrik Uggla: What is Gore-Tex?

7th of May
Conference Session 7: Strategic Image Management: Brands, Companies and Consumers

15.00-16.30
Janet Borgerson
· Hervé Mathe: Shaping the Contours of Services: Innovative Architecture and the Building of Corporate Symbols

· Martin Fougère and Per Skålén: Becoming and Being Normal – Not Excellent: Service Management, the Gap-model and Disciplinary Power 

7th of May
Conference Session 8: Strategic Image Management: Brands, Companies and Consumers

17.00-18.30
Jonathon Schroeder

· Paul Whysall: Stakeholder Engagement as a model of British Supermarkets’ News Management.

· Anne Rindell: Image Heritage in Corporate Image Management

· Ethel Brundin and Klas Gäre: How Smart is a Smart Community? The establishment of ICT in the municipal image and its implications for growth
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